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Playing  Your Cards Right

Fans of Marita Liulia’s art include corporate CEOs, who turn to internet and mobile versions of her cards for help in making big decisions. 

Multimedia artist Marita Liulia got her first deck of tarot cards back in 1981. She fell in love with it and began delving into this mental card game, which originated in Italy 500 years ago. 

Two decades later, Liulia decided to create art using the tarot. The project combined the artist’s interests in cultural history, sociology and popular culture.

“In visual terms, the packs of cards that were commercially available were terribly weak and theatrical,” Liulia recalls. “I wanted to make new cards that would speak to people. I used a photo archive that I had gathered over a period of 20 years and took new photos as well.”

At the same time Liulia modernised the whole tarot system. 

“The tarot is a powerfully symbolic and visual, textual base that proceeds through a person’s life,” she explains. “The 78 cards represent various stages of life and different types of people. The game is played using several ‘tables.’ The simplest of these is based on who you are, and that in turn is based on when you were born.”

Liulia created three new versions of the tarot: an internet game, a mobile version as well as a more traditional pack of cards accompanied by a guidebook. The first print run of 1000 decks of cards appeared last March, and sold out within few months. 

A mobile service for use on handheld devices has been available for three years in several countries including Italy, Finland, Malaysia and the Philippines. 

Gender Games

Liulia always creates her multimedia art for a specific target audience: “I’m extremely interested in the people who use it.”

Her first multimedia work, entitled “Ambitious Bitch,” probed the roles taken on by working Nordic women. The CD-ROM was released in 1996. 

Liulia created a easy user-interface for those, like herself – middle-aged women, who are not interested in technology. 

After “Ambitious Bitch,” some of Liulia’s male audience asked her to explain “why men are still needed in society.” 

That question spawned a companion work, “Son of a Bitch,” in 1999. SOB’s user interface was aimed at young men, and turned into a sort of computer game based on a visit to a fictional psychoanalyst named Jack L. Froid.

“I spent three years delving into the man’s world,” says Liulia. “I began to realise that men’s roles are much narrower than those of women.”

“By the time I had spent seven years studying gender from various angles, I felt like my batteries were charged. And I’d gained enough life experience that I dared to tackle an even bigger topic – human life through tarot cards.

“I imagined that my target audience would be middle-aged women,” recounts Liulia. ”To my surprise, one clear audience emerged: people in high-ranking positions, who bear a lot of responsibility and make tough decisions. They have very little time to themselves, but lots of technical gadgets around them and the opportunity to play various kinds of mental games.”

Recently Liulia looked at the cards for a Japanese CEO, who was deciding whether to set up a new company.

“We came to the conclusion that it was an ideal time to launch a new venture. It looked as if he would regret it later on if he decided not to make the move.”


Nomads

The 78 original images from Marita Liulia’s tarot cards are part of an exhibition that’s currently touring the world. The show opened last March in Rome, and the works are now on display in Tokyo as part of the Feel Finland festival. From there the exhibit will go to Helsinki’s Amos Anderson Art Museum, where it will be on display in January 2004.

Meanwhile Liulia continues to explore new fields of art. Last year she and dancer Tero Saarinen choreographed a dance performance called “Hunt,” set to Igor Stravinsky’s “Rite of Spring.”

During the performance, Liulia “paints” moving images onto Saarinen’s body using a computer mouse. “Hunt” has been warmly received by audiences and critics alike around the world.

Liulia, who is fascinated by Asian culture, says she doesn’t mind travelling. As a child, she suffered from a long-term illness that forced her to stay home. Now she’s making up for lost time.

